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MASS MEDIA & COMMUNICATION 

Maximum Marks: 100 

Time allowed:  Two hours 

1. Answers to this Paper must be written on the paper provided separately.  

2. You will not be allowed to write during the first 15 minutes.  

3. This time is to be spent in reading the question paper. 

4. The time given at the head of this Paper is the time allowed for writing the answers. 

5. Attempt all questions from Section A and any four questions from Section B. 

6. The intended marks for questions or parts of questions are given in brackets[ ]. 

Instruction for the Supervising Examiner 

Kindly read aloud the Instructions given above to all the candidates present in the 

Examination Hall. 
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SECTION A (40 Marks) 

(Attempt all questions from this Section.) 

Question 1  

Choose the correct answers to the questions from the given options.  

(Do not copy the questions, write the correct answers only.) 

  [20] 

(i) Assertion (A):  Channels of communication are chosen based on the target 
audience. 

Reason (R):  Channels are the reply to specific communication. 

(a) (A) is true and (R) is false. 

(b) (A) is false and (R) is true. 

(c) Both (A) and (R) are true and (R) is the correct explanation of (A). 

(d) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 

(ii) A barrier to communication may also be known as __________. 

(a)  Noise 

(b)  Channel 

(c)  Coherence 

(d)  Feedback 

 

(iii) Which of the following is a Principle of Communication? 

(a) Replaceable 

(b) One-way 

(c) Noise 

(d) Interactive 
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(iv) A barrier of communication due to sound pollution can be termed as a 

__________ barrier. 

(a)  Semantic 

(b)  Cultural 

(c)  Psychological 

(d)  Physical 

 

(v) Which of the following is a component of page making that deals with fonts 

and typefaces? 

(a) Colour 

(b) Page Balance 

(c) Typography 

(d) Page weight  

 

(vi) __________ in design helps to break repetition. 

(a)  Emphasis 

(b)  Variety 

(c)  Proportion 

(d)  Sequence  

 

(vii) Which of the following is an example of Soft News? 

(a)  Celebrity gossip 

(b)  War outbreak 

(c)  Election results 

(d)  Earthquake 
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(viii) The first paragraph of a news story containing the most important details is 

known as the __________. 

(a) Teaser 

(b) Lead 

(c) Caption 

(d) Headline 

 

(ix) Arranging of elements in a photograph is known as __________. 

(a) cropping 

(b) composition 

(c) perspective 

(d) angle 

 

(x) 

 

The above image represents a compositional tool in photography known as 

__________. 

(a) Leading Lines 

(b) Crossing 

(c) Rule of Thirds 

(d) Division 
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(xi) The addition of artificial light into a photograph is known as __________. 

(a) Colour removal 

(b) Brightness adjustment 

(c) Contrast adjustment 

(d) Image cropping 

 

(xii) 

The above picture is an example of the use of __________. 

(a)  Perspective  

(b)  Rule of third 

(c)  Sequence 

(d)  Repetition 

 

(xiii) NTSC operates at _____________ frames per second. 

(a) 60 

(b) 50 

(c) 40 

(d) 30 
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(xiv) Which of the following is true for OLED television? 

(a) Primarily in black and white 

(b) Each pixel has its own light 

(c) Uses mechanical scanning disks 

(d) Screen is filled with liquid 

 

(xv) __________ is a television set with integrated internet and online features. 

(a) Smart TV 

(b) OLED 

(c) Cathode 

(d) SD TV 

 

(xvi) What does ‘IP’ in IPTV stand for? 

(a) International Protocol 

(b) Integrated Protocol  

(c) Indian Protocol 

(d) Internet Protocol 

 

(xvii) __________ is the art of minimising damage and restore normalcy after an 

event that harms a company’s image. 

(a)  Goodwill 

(b)  Feedforward  

(c)  Sales promotion  

(d)  Crisis management 
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(xviii) __________ is an example of a trade-oriented sales promotion tool. 

(a)  Stock returns 

(b)  Coupons 

(c)  Customer Discounts 

(d)  Free samples 

 

 

(xix) Assertion (A): Preparing Feedback is a part of Public Relations. 

Reason (R): Feedback helps the company to analyse and then react 

accordingly. 

(a) (A) is true and (R) is false. 

(b) (A) is false and (R) is true. 

(c) Both (A) and (R) are true and (R) is the correct explanation of (A). 

(d) Both (A) and (R) are true, but (R) is not the correct explanation of (A). 

 

 

(xx) A soft drink placed in a music video to secretly build interest among viewers is 

known as an example of __________. 

(a) Covert advertisement 

(b) Merchandise 

(c) Cross promotion 

(d) PR 
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Question 2  

(i) State whether the following are true or false: 

(a) Advertisement is the main source of revenue for Newspapers. 

(b) Sales promotion is direct selling. 

(c) Photographs do not educate viewers. 

(d) Television was invented as a result of World War 2. 

(e) Use of appropriate language overcomes barriers to communication. 

[5] 

(ii) Match the following: 

1.   Paul Nipkow  A.  lossless format 

2.  Product  B.  Rotating disks 

3.  Coherence C.  Photograph description 

4.  PNG D.  Smooth flow 

5. Caption  E. Consumable or service 
 

[5] 

Question 3 

Read the passage given below and answer the questions that follow: 

Emily moved to a new country for work. Though she managed to work efficiently in the 

corporate office setup and adapt to the work culture of the current branch of her Multi 

National Corporation, she faced problems adjusting to the lifestyle of the local residents 

due to differences in habits and behaviour. 

She found it difficult to navigate this foreign world. She was also asked to leave a festival 

celebration in her residential area due to inappropriate attire and behaviour. 
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(i) What barriers to communication did Emily experience? Why? [3] 

(ii) State any two ways by which Emily may have been unintentionally 

inappropriate. 

[3] 

(iii) State any two ways by which residents could have helped Emily overcome the 

barrier mentioned in the given case study. 

[2] 

(iv) State any two common examples of this barrier to communication other than 

mentioned in the given case study. 

[2] 

 

SECTION B (60 Marks) 

(Answer any four questions from this Section.) 

 

Question 4  

(i) Explain the concepts of ‘feedback’ and ‘feedforward’ in communication with 

examples. Differentiate with relevant examples. 

[5] 

(ii) Explain using an appropriate example, why understanding the audience and 

context is crucial for overcoming communication barriers.                                                                          

[5] 

(iii) Why is the use of ‘Appropriate Channel’ important in overcoming the barriers of 

communication?      

[5] 

Question 5  

(i) What is Imprint Line? State any two reasons why it is important in a newspaper. [5] 

(ii) What is Visual Weight. State any two ways by which it is maintained. [5] 

(iii) Explain the following: 

(a) Banner 

(b) Lead Photo 

[5] 
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Question 6  

(i) Explain the significance and importance of photography in the Print Media.                        [5] 

(ii) Explain the following image file formats: 

(a) PNG 

(b) BMP 

[5] 

(iii) What is meant by Contrast? How does it improve the visual appeal of a 

photograph? 

 

[5] 

Question 7  

(i) Briefly explain the following Television Broadcasting Systems: 

(a) Terrestrial 

(b) Cable 

[5] 

(ii) How is television an effective media tool as a ‘Live’ and ‘Mass’ Medium? [5] 

(iii) Elaborate on the term ‘PAL’. [5] 

Question 8  

(i) What is the role of Public Relations in managing a crisis such as a fire in a 

restaurant? 

[5] 

(ii) Using two examples, explain how Sales Promotion is useful to companies. [5] 

(iii) Differentiate between Public Relation and Advertising. [5] 
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Question 9 

NuFashion, A fashion company that focuses on integration of technology, has created a 

self-cooling, air-conditioned jacket. The focus was for people to be able to wear formal 

suits even in hot conditions. 

Though the company emphasised the affordability of the new product, the general public 

was reluctant to try it due to not understanding the technology involved and fearing hidden 

costs. 

This led the company to begin research on how they could better connect with a larger 

audience in the Urban areas. 

 

(i) How would ‘Merchandise’ help with the promotion of the company’s products? 

Provide any two merchandise ideas as examples. 

[5] 

(ii) Explain any two ways by which ‘Place’ as part of the marketing mix can affect 

the promotion of the above product. 

[5] 

(iii) State any two consumer-oriented sales promotion tools which could be used to 

promote the above product and explain why they would be effective.  

[5] 

 

 

 

 

 

 

 

 

  


